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Research & Analytics 
lightning round
Integrating iWave live profiles 

into custom Analytics & 

Lightning Reports for 

prospect segmentation 
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Mattie Snell
Director of Portfolio Strategy & Research 
Texas A&M Foundation
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630,000+ living Former Students

1M+
Constituent & Organization 

Records

Target Portfolio Size of 50

~70
Frontline Fundraiser Portfolios

3 Analysts, 2 Researchers, 1 Director

6
Portfolio Strategy & Research 

Team Members
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Perscriptive portfolios, 
make light work… for 
the fundraiser.
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ascend, a one stop shop 
for fundraisers and 
prospecting teams.
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Tools we leverage

LexisNexis & 

RocketReach

Basic contact and 

demographic 

information

iWave & 

WealthEngine

Prospect segmentation 

and scoring

Blueridge & 

Donor Watch

Capacity and wealth 

verification

Altrata

UHNW identification 

and verification 

Average Joe/Jane Principal Donor
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Live Profiles
February 2026 – Integrated Live Profiles

412,971 records screened

3% with a capacity of $250K+ 
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Say goodbye to your 
tabs and spreadsheets. 
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LIVE 
DEMO
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Q&A
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CASE 
Engagement 
Made Easier
Julie Domel
Trinity University
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• AEM = Alumni Engagement Metrics

• Measures fiscal year just completed.

• Similar to the VSE in that it is a survey, but for alumni engagement activity.

• Full or minimal version. Full asks for engagement by cohorts by graduation year and 

degree.

• Involves these metrics:

• Philanthropic (P) – Have they made a gift?

• Volunteer (V) – Board members; club/chapter officers; classroom speakers; interviewed 

for alumni magazine, etc.

What is CASE Engagement (AEM)?
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• Metrics (cont.)

• Experiential (E) – Have they attended an event or had a personal visit with staff?

• Communication (C) – Have they communicated with the university, e.g., clicked on emails, 

registered for events, sent in class notes, filled out a survey or other form?

• Measures degreed and non-degreed alumni.

• To count, alumni only need to have one action per category.

What is CASE Engagement (AEM)?
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• Engagement scoring functionality not robust enough for a real score, but 

because you only need one instance in a category, it works for AEM.

• Relates to the number of scoring rules you have per object.

• Overwrites rather than adds.

• Data at the Contact level

AEM and ARM (fka Affinaquest)
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• Create the following:

• Campaigns for Comms – Email clicks, Forms completed, ThankView clicks

• If you are storing responses to your campaigns in AQ, use that, but we don’t, so we 

upload monthly to buckets.

• Limitations of buckets > Measure contacts who have at least one engagement, not 

number of engagements, but we don’t need that for AEM.

• Summary for cash-in-the-door transactions for Current FY

• Engagement Scoring Rules

• Note: Filters have a max length. 

• Communication Style field on Event to track In-Person, Hybrid, and Virtual events.

AEM and ARM (fka Affinaquest)
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Example 
title here
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Example 
title here
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• Multi-step report

• Contactable alumni based out of the Education object

• If you complete the VSE, you will need to use comparable filters.

• Have a phone or address or email and are not Do Not Contact.

• Include a field for degreed/non-degreed. 

• Pull Experiential, Volunteer, Philanthropic, and Comms scores off Contact

• Create calculated fields for E, V, P, and C that convert any score to a value of 1.

Example: E = {!Engagement Scores.Contact.Experiential} > 0 ? 1 : ""

Create a report – We use Apsona



26

• Create calculated fields for the combinations asked for by AEM (All, Any, P Only, 

Not P, etc.)

Example: C and P = {!Engagement Scores.Contact.Philanthropic} > 0 && 

{!Engagement Scores.Contact.Communications} > 0 ? 1 : ""

• Push report into Tableau or other analysis software and use crosstabs to get your 

totals.

Create a report – We use Apsona (cont.)
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• Engagement scoring in AQ is only for the current year. 

• AEM opens late in the year, so you will need to run your final reports at the end of your 

fiscal year and save them.  

• Archive your scores before you reset for the new fiscal year

• Make sure that you have the engagement scoring caps set. Documentation is 

available from the support site.

• Any changes to rules that lower scores require running the Engagement 

ScoringResetBatch 

• Both the Reset Batch and the Archive Batch jobs can be run from the Apex 

Launcher on Affinaquest Setup

Also…
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• AEM also asks for:

• Alumni Counts – Living, Opted-Out, Legally Contactable

• Event and attendee counts with a breakdown of virtual/hybrid/in-person

• Optional data on staffing, budgets, software used, etc.

One more thing…
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www.kindsight.io

Thank
you.
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www.kindsight.io

Thank
you.


